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O 2FARS 4/ 2.5 4,355 4)
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1. choke vt. & vi.

2. carpet n.

3. factual adj.

(E{F3C)

4. vt . Gt X BUES
5314 Mlids AR B A 264 n.
FaBIE, 20 I 5 B2 5 TR, 72 O

5. ot KA BRI AT R . B
RAT 5 HE 5 M D

6. n. KA

7. . PR BRI IR B IR A

8. adj . GRS EHSE Y s AR KA 1Y 5

10.

11.

12.

13.

14.

15.

16.

17.

18.

fECHY o D 3 Y 5 A8 LAY
(#6R1FC)

adj . LA R SC B G
=Yg v T 48 T~

n R PR K P>~ .
HEVE L HEH; TE 48 F8 7
vi. & vt FEARCHEED 5K
n. FEA ;I i —
adj. )RR T REY s Ky
n. FEH, A Y
vt ABH ;i
adj . BN IE R —
n . D E D EOIR 5 0 B R T
adj. A 389 ; TG

JE A ;i —

IR A
adv. A 3hHb; Jo IR
ot . & vi. fiifr, WA BT~
n. WA S
n T EE R B T AEE —
. DB T AR
n. LS FI, G AL
adj . LS R
vt A A RO B~
adj . A B G B 5 X7 57 1Y
vi M EWMELE~

R —

19.

20.

21.
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adj . ARV s A0 5 1 — n . ANTA] 5 DX
n B HEIR AL B R AT,
v HEWT 5 (D) S5 R

adyj . TE 5 JC 1 1Y 5 8 i 19—
adv . HEBA H G 0 1 ; B ) b —
n WERR CHED RS (R B
adj . RORITH—
vt AR PRIIE I8 CHR ) 5 A CERBUI [R]) vi . A0
EERAGET n. AR VR
BB AR 1B TR

L GFE O SR A B i —>
adj. % a7 /Y —
adv. -4y Hy
BIERN (/N3 4, £ 18 )
(TEANEE 4
KA
i, b 4n
5% PR
A2 MRS
BZhT
FERBIE N9 2.3 27 )
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The fire, which is thought to have started from
the 8th floor, spread quickly through the tower
block on Sunday night,

J H e L B K BN A S U 46 1Y) AR R fi 2 S
IR N B R AR TR R R B AT TIRAE 1 i

. Sb be about to do... when...

I I heard
people screaming and dogs barking.

FIE BRI T EIAATT B 75 A Fy i 7

- A CGETED /R £

Therefore,

enables us to draw a more informed conclusion.
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HE%>3_ Grammar and usage & Integrated skills

[FRBE 20 4-4F . % % 100 %]

O BARSFNH 1 5.5 19 5) 9. n HEHAEN
(913950 ) vi . SEU VR L AR s A L AR AR

1. elevation n. ) EiBRME NS 4,4 45 )

2. scholarship 7. 1. shoot up
3. category n. 2. CRGF g o3, -7t
4. nevertheless adv. 3. PN G e s R
5. edition . PEGE) e
6. platform n. 4. a set of
[(BEiEC) 5 Hp e e SR 2B T
7. n. ARG R, ER 6. expand to
8. n BB vt X JEBE L AN 7. HEST s BT 5 A
9. vi BN vt BEELE L w1l 8 U P, SR 2GR
10. vt. & vi. ke B BHE] (BR 9. a wide range of
WD ILAE s H s AFIE; 2o BB R n. Hilk (D) EABRE A9 4,3 36 4)
o WAEN RN 1. E A
11. n. (ZFOESR. 2R ANEGESR He used the same business strategy
A at the St Louis Post-Dispatch
12. n . K3 ;K5 (the charts) HE47 and sales of the newspaper mounted up until it
B vt Al sk dl T TR 5 2 i X b ] was the bestselling newspaper in the country.
13. n TR H B HE vl & oA T T At 7E € 25 B S S0 16 4 ) vb >R A4 AR [] 19
vt. G %5 it 253 1] ) FL SR WS, T A 1 B i AW T R R
REIE T s UM AL 4 [ B i B O Al 4K
(#6RE13C) 2. A CEE)EE R
14. ot A, A5 s AL e Pulitzer was the
n . BN A s LR b — training of journalists at university level.
R E Y T PN Rl Py SR R (N Y TR S Tl L TR <)
15. politics 7. —political adj. A
—politician 7 . 3. LRI
16. vt BT R the
n. d8 T B4 rapid development of online news media.
17. AT WOl s R 475 &5 PR R ik 5B A LAIE T 1) 465 e B AR 1) PR e e
A — adj. WL/, B n. 4. it fEIE A =iE
Ll A5 Smartphone owners are
18. . KRR 5 ) P A on their mobile devices.

002 =

adj. 2R BRI s 2R CHED 195 3 sh A0
i — adv . FEIRH s KR b

REK HEEESEEZM YLN

BPRE

BRET U P K BUAE AL AT ) 32 3 i & 1 B 152 8
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5% 3= Extended reading & Other parts
[F&BF 20 24P, 3% 4 100 %~ ]

O 2REBS (F/H2 4,340 4) O FiBRN /2.5 4,3 45 4)
(FRiE13C]) 1. Bz

1. channel n. 2. S AR R W M

2. teapot 1. 3. Eoeeeo ¥ PN

3. brand n. 4. FHF 5T

4. ambassador 7. 5. B eeeees ZANGER) 5 5B Ab

5. placement n. 6. BEINE], B

6. rating n. 7. PLeeeses g L

(E{E13C) 8. N E YN =
7. adj. HERK . KEEN n. 0 9. b0 TR s 1 Wy I 12 O U Y
U TR UGG 5 LV UGE 5 R i 5 B 5 04 35 ) Bk 7 (6 [ oo e SR
8. vt AHERE LR . BB 10. aim to do sth
R 11. a variety of/varieties of
9. ot SE LWL n . WL, R I ST 12. ALK DR S A ee- YFE R
B Z5 7 L T 2 15 5 13. be attracted to

10. n. ARiE, S 14. be sponsored by

11. ot BB T o B B4R G 15. search for
VBl . BEBE 5 2 B AR A 16. RAT AT RE Ao

12. n AT vt AT A 17. Cfeff ) 348 R O R 5 i B 6 T

13. vt B TTEIVE, EM . e 18. housing estate

14. n AR AR O =ABERGEDAS 2,315 4

(#6R13C) 1. That is why...

15. n. UL AR B s 5 A — when a company wants to
ot AR B A5 R — adj. G iRk promote a product or service, it often launches a
T A N5 R mass media advertising campaign.

16. vi. & vt )T BT S A R SE M AT A — KA\ Al B HE T — P ™ i 5
TR B, & AL — n. ]S, R 55 BF s AT S A R AR - R & 3.
]~ (O = = P A 2. the+ LY ... .the + LYK ...

g, HEA > n. ) R the brand ambassador,

17. psychology n. —psychologist n . buy the product.

—psychological adj. FRAT S0 JE KA TR AT gl 2 e W 5| 2 g S

18. adj . MERAY  H 15 22 &0 —> il

n. W2 842 51812 01— 3. not only...but (also) ...
v.aefE iz make them feel more valued

19. ot B R WG W G 2R E R and enable them to see what they are most interested
Ji—~ adj. =M ERN, TOBE0E in, also help companies target
iy — adj. W5l N5 AR their customers more efficiently to have a positive

20. ot . () T8 i ; 12 & —~ effect on sales.
adj . WEAFIFRA S MR FF O B> SO A 1K (I s A W LK (W14 2 =
adj. 32 NEW ; A BRI — n. 4Rk H O BRI 7R 74 , T HL k23 55 B 2N\ A 8K
& 3D I8 1% 305 AT 28, il X HE R P X B A T A B
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